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• David Snyder, Council Member, City of Falls Church; Chair, Metropolitan Washington Air Quality 

Committee  

• Brandon Todd, Council Member, Washington, DC 

• John O’Brien, Executive Vice President, Washington Gas 

• Hedrick Belin, President, Potomac Conservancy 

• Pat Cassidy, Virginia Green Initiative  

• Siona Prasad, Student Environmental Leader 

• William Ellis, Chair, Clean Air Partners Board 
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Media # of Hits 
Audience Ratings/  

Circulation (Monthly) 
Publicity Value 

Broadcast (TV) 9 468,302  $105,870 

Broadcast (Radio) 9 405,100 $77,085 

Online 100 16,983,791 $785,500 

TOTALS 118 17,857,193 $968,455 

PARTNER QTY MEDIUM MONTHS IMPRESSIONS  EST VALUE  

Arlington Transit 70 Interior Cards 3 -  $6,176.47  

City of Fairfax CUE Bus  
24 Interior Cards 3 -  $2,117.65  

4 Bus Tails 3 -  $3,200.00  

DDOT 15 Bus Shelters 3 1,731,960  $63,529.41  

Towson University 4 Transit Shelters 2.5 -  $7,058.82  

Coppin State University 4 Transit Shelters 2.5 -  $7,058.82  

WMATA Metro Rail and Metro Bus 

5 Metro Station Dioramas 1 800,000  $5,882.35  

200 Interior Cards 1 965,200  $5,882.35  

20 Bus Queens 1 2,408,320  $9,870.59  

University of Maryland - DOTS 
30 Interior Cards 3 -  $2,647.06  

10 Transit Shelters 3 -  $13,517.65  

Prince George’s County  

37 Interior Cards 3 -  $3,264.71  

37 Interior Cards 3 -  $3,264.71  

15 Transit Shelters 3 -  $40,500.00  

Frederick County TransIT  25 Interior Cards 2 -  $1,470.59  

MTA 22 Bus Tails 2 -  $18,635.29  

Montgomery County RideOn 

10 Bus Kings 2 2,396,480  $12,847.06  

15 Bus Junior Kings 2 3,594,720  $14,964.71  

15 Bus Tails 2 3,055,500  $12,705.88  

TOTALS 562   14,952,180  $234,594.12  
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Weather and Traffic Sponsorships
By leveraging a partnership with iHeartMedia to secure a multimedia paid media campaign that garnered over 
7 million impressions via traffic and weather sponsorships across 30 radio stations.  
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We amplified the impact of sponsorship dollars from WGL and Commuter Connections with a paid multimedia 
campaign including three weeks of radio advertising that ran on twenty-two radio stations in the greater metro 
Baltimore-Washington region. We placed 344 weather and traffic reports were bookended by a 5-second 
“sponsored by” tag and a 15-second campaign message, reaching area residents more than 7.1 million times 
via radio and digital audio.  
 

PAID MEDIA STATIONS June 17 June 24 July 1 July 8 IMPRESSIONS 
GROSS 
VALUE 

Washington, DC Weather & 
Traffic Network Sponsorships  

 

 - 
94  

spots 
94  

spots 
94  

spots 
3,708,600  $36,846  

Digital Audio: complement to 
Traffic/Weather Network in 
Washington, DC  

637,875  637,875  637,875  637,875 2,551,500  $29,267  

Digital Audio: 30s spots on 
desktop & mobile devices in 
Washington, DC  

 25,000   25,000  25,000  25,000  100,000  $1,147  

Baltimore Weather & Traffic 
Network Sponsorships  

 

 - -  
31  

spots 
31  

spots 
458,789  $8,718  

Digital Audio: complement to 
Traffic/Weather Network in 
Baltimore DMA 

-  77,000   77,000   77,000   77,000  308,000  $3,533  

TOTALS 7,126,889 $79,511 
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iHeartMedia Promotion June 17 June 24 July 1 July 8 Impressions Gross Value 

Promo Liners: 15s spot 50 50 50 50 187,000 $20,588 

Digital Display: 300x250 delivered on 
desktop and mobile devices 

190,000   190,000   190,000   190,000  760,000  $7,372  

TOTALS 947,000 $27,960 
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 November 18 – December 22 and clicked through to Green 
Guide For the Holidays

SITE 
SERVED 

IMPRESSIONS 
CLICKS CLICK RATE 

POST 
ENGAGEMENTS 

Facebook 526,102 425 0.08% 6,207 

Twitter 248,319 155 0.06% 5,123 

This year we built out a targeted list of 50+ meteorologists to pitch to cover Clean Air Partners messaging. To 
engage meteorologists online, we posted a weekend air quality forecast leading up to and through the summer 
ozone season. More than 20 
meteorologists engaged with Clean 
Air Partners 80+ times, covering air 
quality content both online and in 
traditional media. 
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OVERALL VALUE 
In total, 2019 efforts topped 41 million impressions across all channels, with more than $1,416,120 in overall 
value. 
 

EFFORT IMRESSIONS ESTIMATED VALUE 

Media Relations 17,857,193 $968,455  

Partnerships - Fundraising - $71,000  

Partnerships - Donated Media 14,952,180 $234,594  

Partnerships - Grassroots Outreach 4,500 $12,100 

Paid Radio/Digital 7,126,889 $102,011 

Breathe Easy Concert Ticket Giveaway 947,000 $27,960 

Social Media 1,035,607 n/a 

Website 10,292 n/a 

TOTALS 41,933,661 $1,416,120 


